COMOX VALLEY COMMUNITY FOUNDATION’S

VISUAL
IDENTITY

STANDARDS MANUAL

INTRODUCTION

A User’s Guide
These guidelines define the basic elements
of the Liberal Party of Canada’s visual identity.
There are very few rules but please take the time
to read and understand how they work, and how
they can be used together to ensure a fresh and
vital brand identity.
Our values are reflected in our identity. We are
focusing our communications to deliver clarity,
consistency and impact. It is crucial that the
brand appears correctly and consistently at
every touchpoint.
It is our hope that this guide will inspire you to
ensure that we support our common objectives
in the most time- and cost-effective way.

PRIMARY LOGO

WHITE LOGO ON DARK BACKGROUND

To maintain the consistent appearance of the Champion Veterinary Healthcare
brand, these standards have been developed both so the logo will be displayed in a
consistent fashion. If there is ever any question as to how the logo should be placed
or appear, this will contain the definitive answers.

Visual Treatment

Included in your logo package are the files of your logo. There are different logos
for different uses, for example, online, printing digitally, printing on a printing press.
It is vitally important that you use the correct version of the logo for your project,
otherwise the colours and clarity could be unpredictable.

This logo is a component of the Champion Veterinary Healthcare corporate branding
strategy and it’s purpose is to enhance the value of the organization. It requires
careful management to ensure the level of compliance required to maintain a
consistent appearance.

Usage Variations

Never try to re-create the artwork. Seek the original files from Halftone Pixel, should
you require another copy or variations.

LOGO COLOURS AND COLOUR MATCHING

Please note that the colour palette used in the brand is part of the brand.

Use these colour values for best colour accuracy. It’s very important to
understand that true colour accuracy and consistency of some colours
are difficult to achieve. Colours generally shift based on a large number
of variables including the printing process, the paper, even the humidity
in the environment in which the printing is done. If colour accuracy is
important, have that discussion with your designer when you discuss your
printing project. Your printer may have colour values that represent the
colour better for their environment.

Green:

Black:

Coated / UnCoated Stock:
Pantone: 130
CMYK: C: 83 M: 41 Y: 100 K: 43

Coated / UnCoated Stock:
Pantone: CMYK: C: 0 M: 0 Y: 0 K: 100

Screen:
RGB: R: 34 G: 81 B: 39
Hex: #225127

Screen:
RGB: R: 0 G: 0 B: 0
Hex: #000000

PANTONE PMS (Pantone Matching System) is a registered trademark. Printed ink samples
in this document represent PMS colours. Always use an official PANTONE colour guide to
verify colour accuracy.

CLEAR SPACE

Clear space is the area surrounding the logo that should be free of all text
and other graphic elements. The clearspace in the CVCF logo is equal to
the height of 2 C’s from “Community,” relative to the final size of the logo.
The logo should never be place on top of a background image. Logo area
should be free and clear of all elements.
The minimum amount of space between the logo and any other
element is the height of the collar tag column in the logo icon. An
element could be, but isn’t limited to: the edge of a page, a body of
text, an image, etc.

Minimum Size

The logo should never appear smaller than shown:
1.25” or 3.175 cm

DOs AND DON’Ts

Do not change logo’s color.

Do not put regular logo
on dark background

Do not skew logo to fit.

Do not put logo over
top of an image.

Do not give logo a border.

Do not change CVCF
green.

OUR TYPEFACES
Myriad Pro

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

BODY COPY
Myriad Pro - Regular

MAJOR TITLES
Myriad Pro - Bold
Condensed, All-caps

HEADINGS
Myriad Pro - Bold

SUB-HEADINGS:
Myriad Pro - Bold
75% of heading size.

Need this font? You can find access to it on at
cvcfoundation.org, in the Mar-Com page.

